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Developing the perception of safety

 Front & Side Impact Crash Test
Standards

 Development of Euro NCAP
 Pedestrian-friendly cars

o Safety aconsumer demand and factor
for advertising

* Introducing eSafety technologies

Safety



Deployment of eSafety technologies

o eSafety initiative

e R&D efforts
e Field trials

e User awareness

Safety



Raising awareness through eSafetyAware!
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Media Launch

 Branding eSafety technologies .~ ..
afety apelin afety

 Providing information to
professionals, press and ~Alerer
consumers
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eSafetyAware! Members
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ESC Campaign - 2007

il =TGR

2005 2010 2020
Business as usual
Implementation support




Choose ESC event programme 8 May 2007




Test drives
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Thank you...

www.eSafetyAware.eu

Jacob Bangsgaard

www.flafoundation.com




